SPAR KYTPOY

O SievBdvav odppovrog

™G SPAR Kumpov kat Xv-
ykpotjparog Ermes, Nikog
Kapakdidag, avakorvaver
™ ovvepyaoia g SPAR
Kdmpov pe tig etaipeieg
NexTech kai Ergologic yia
™V LAOTIOMO TWV CLOTH-
pdtwv Navision, LS Retail
kat Tableau. «ZvveyiCouvpe
pa paxpd apddoon oto
Navision kat LS Retail, dtav
o Zvykpompa Ermes mpw-
TOTIOPNOE KAl EIONYAYE OV
Kiémpo kat omy EMEA ™
Avon avt to 2003 kat apyd-
tepa oy EAAGSa. Zm véa pag etarpeia, m SPAR Kémpov, anogacica-
pe va Tpoywprjoovpe pe ) Adon Navision, LS Retail kat Tableau. Ztdyog
elval va mapgyetat pia OAoKANpopévn Aat@dppa kat péfodog epyaoiag
otoug licensees kat ota dikd pag kataomjpata péow evog TONO-eTiESOL
TIOAS-ETALPIKOV OLOTHUATOG ETIKOWVWVIAG TIoL Oa avarrruydet, e1dikd yia
TIG avAykeg GA0L TOL SIKTVOL IBLOKTTWY aAAd kat aveEGpmTwV Aave-
HTopwy. Me my avtopatomnoinon, oe peydro Babud, twv kabnueptvav
EPYACIOV KAL TOV EAEYKTIKWV UIXAVIOU®OV, oyedidovpe éva Mté dia
YPiyopo opyaviopo pe avapabpiopéve Suvatdmreg data analytics kat
marketing. H SPAR Kémnpov otoyedet va kataotel o kopugaiog mdpoxog
VTMPEOLOV Alavikoy epmtopiov. Ta o@én twv vrmpeotdy Tov Oa Tipoopé-
PEL OTa PEAN TG TIEEPLAAUPBAVOLY LTINPEGIES TIOL APOPOVY OTOV OYEdIAOUS
KAl OTO OTNOLHO KATAOTNHAT®V, OTLG KEVIPIKEG AyOpEG, OTa TIPoidvVTa
1OWTIKAG smcémc, O€ EVEPYELEG PAPKETIVYK KAl ETIKOVWVIAG Tov brand,
O€ UTMpEoieg sq)o61c10'm<r|q (17\1)016(19, o€ ovoTuara pr]xavoypa(pr]or]c;,
ot dlayeipion Trpoou)mKoo onooq £TIONG KAL OTN) cuvsxn emrm&svor]
Tovg. 2 veoovotam etaipeia SPAR Kémpov, g omoiag nysitai o
Zréhoq Niwordov armé m Béon tov Chief Operations Officer, ot tpoe-
Tomamsq yiamy évapén spyaom)v elvai avaleq H opdda amoteAetrat
and snawskpcmsq OTOVG TOHELS TV ayop(nv marketing & operatlons
HE TIOAVETH EUTIEPIA OTNV KUTIPLAKT) AYOPd ALAVERTIOPIOL TPOPIHmY
(supermarkets).
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TISSOT HERITAGE 1948- HPOE H QPA A ENA
KOMMATI IXTOPIAXL!

H ovAoym Tissot Heritage 1948, 6mwg vodetkviet to dvopd
™G, efval eUTIVEVOEVT amd éva pordt Tissot Tov 1948, To omoio
aToOTEAE! KOUPATL TNG LOVOELIAKTG OLAAOYTIG THG pdpiag. Ty
eTroyN exelvn, 1
Tissot kataokedale
TIOAAD AvVTpIKd po-
VTEAQ PLE YpOVOYpa-
@o. ArrevBivovrtav
O€ «PNYAVIKOVG,
TEYVIKOVG, YIATPOVG
Kat afAntég» mov
xperalévrovoay éva
a&iémoro Spyavo
axpipeiac. Hvéa

. OVAAOYT| TIApapEVEL
TUOTH 0N PrAocOPia
avty, Tapéyovtag
™mv akpifela yiamy
omola gpnpitetat

T eTaipela pe tov
GUOPPO AVTOUATO UNYAVIOHO TOL POAOYLOV TIOL Elval 0patdg
péoa amd To oxoraotikd kataokevdopévo drapavég kamdkt. H
OLAROYT| AT aTapTifeTal and pHovTEAd Ue EKAETTTVOPEVO Havpo
1} ka@é Aovpdi, 1§ povtépvo pripacehé Milanese. "Hpbe n dpa va
ovvdebel o TtapeABdy pe To Ttapdv.

INamnpogopies: VE Very Exclusive Asvkwoiag—
TnA:22897361

O MR. BIN YIIEPHO®OANOX XOPHIOXZ TOY AIZXKOBOAOY
rNQProy KONIAPAKH!

O Mr. Bin dniw-
VELUTIEPH(PAVOG
XOPMYOG Kat
UTTOOTNPIKTIG TOL
Siokopdrov INwp-
you Koviapdkn,
omv npoordfeia
eritevéne twv
OTOYWV TOL Y1a TO
2018. Ilpoepydpevog amd abantikr] owkoyévela, Eekivnoe va acyoreftar
pe Tov abAntiopd ota 13 tov, epvaviag péoa amd didgpopa abiijuata
Kat katainyovrag ot dtokoforia. O Tidpyog Koviapding efvar o pévog
Kiémprog abinig otifov mov mpotddnke ané my Evpomnaixh Opootov-
dia Ztifov wg to avepydpevo tarévto omy katmyopia maibwy amd dia ta
aywviopata otiBov. To 2016 Bpafedtmie wg o kardtepog Kbmprog abin-
™G oty Katyopia eprifwv kat maidwy and dia ta abipata. Asv efvat
TVYaio oL Bewpeitar wg o kardtepog aidag diokofrog otov koo,
agpovn pia emmrrvyia €pxetat petd mv dan. O 19ypovog ENnvordmpiog
StokoPorog éxm KaTaypappévsq eCapetikéc enddoeig oto froypagikd
TOV [ APKETA YpLOd Kat apyvpd petdihia. Avayvmplf,ovraq ™ omovdatd-
mramg evaoydAnong pie tov abAntiopd yevikdtepa o Mr.Bin ovppetéyet
evepyd omyv ipoomddeta tov Kirpiov abinm kat péow avtrig mg xopn-
yiag, ovpPdiet kaBopiotikd otig TpooTtdBelég Tov yia véeg emrtuyisg kat
Slakplioelg oe TraykOopio emmimedo.
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iLifeTROODOS

NOY EINAITO TPOOAOXZ MAZX; TO EPIO ILIFE
ATIANTA EEKAOAPA:

«EINAIXTH ®YXH MAZ!»

[Mpdxerrar yia m peydin exotpateia evipépwong g KUTIpLaknig
KoViag yia tov kaboplotikd pdro mov Stadpapartiler kdbe
otypn oG {wég GAwv pag, to Ebvicé Aaoticd TTdpko Tpoddoug
Héoa a6 TO GUVOAO TMWV OLKOOLOTHUAT®Y TOL KAl TV LTNPEOT-
@V TI0L TIPOGPEpouv. To €pyo, Tov 0TIV 0 TTAjPNG KL ETTIONOG
tithog efvat iLIFE-TROODOS (LIFE16 GIE/CY/000709) pe
Titho «EBvicd Aaotké TTdpko Tpoddoug: TTpockOnon guotkay
a&ldV KAl OIKOOVOTNHIKMY UTINPECLOV» VAOTIOIEITAL PE THY
Kotvotpa&ia mov £ovv cuvbéoel To Tur’]ua Aaowv, to Tprpa
[epiparrovrog Tov Ymovpyeiov I'ewpyiag, Ayponikiig Avdrmmu-
&g kan HsplﬁaMovroq, N Movada Aratipnong g Pdong tov
Havsntcm piov Frederick kat, n Contact Advertising Agency
Ltd. Eexivnoe tov OxtdBpro tov 2017 kat pe cuvolkd mpoiTo-
Aoytopd ™G taéng twv €1.313.826, 0 otdyog etvat va ovveldn-
ToTroooLpiEe GAOL, Gt LOVO ™V Kpiotun avdykn yia pootaoia
TWV OIKOOLOMUATWY TOL TPoddoug, AANd Kal TOVG TPATIOUG e
TOVG OTIOIOVG UTIOPOVY VA GUUBANAOLY OTNV AeLPAPO AVATITLEN
™G XWPAG HAG.

To €pyo, Tov eivat pépog Twv evpitepwy oyedtaopdv Tov yvm-
otov dikrdov Natura 2000, ovyypnpatodoteitar katd 60 %

amé mv Evpwmaixy Errpom), oto miaioto tov mpoypdppatog
LIFE Iepipariovukn Ataxupépvnon kait ITinpo@dpnon. Tnv
ekotpareia, vrroypdeget to slogan «Tpdodog. Eivar om ®on
pag», ov Bédet va avadei&et apevog m puoikt oxéon tov Ku-
Tiplwv pe To Bovvd Tovg kat to EBviké Aaoikd [Mdpko kat, age-
TEPOL, TNV TIOAVTIUGTITTA TOL V1A GAOVG HAG, AQOV Ywpig avTd 1)
Kiémpog Ba etvar «a@iotkn, dpa kat mpofAnuarticr».
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Message Us

MNMou gival To Tpbéodog pag; To épyo iLife aravra {ekdbBapa:
«Eival otn ®oon pagl»

EU co-funded programm

YDOS

Avdéptnon véou22/01/2018 15:15

Mpokerrar yia TN peyaAn ekoTpateia evnuépwang TnG KutrplakAg Kovwviag yia Tov KaBopioTIKG pOAo TTou
diadpaparifel kaBe oTiyun oTig {wég OAwv pag, To EBvikO Aacikd MNapko Tpoddoug péca atmd 1o cUVOAO Twv
0IKOOUGTNUATWY TOU KOl TWV UTTNPETIWY TTOU TTPOCPEPOUV.

To épyo, Tou oTT0ioU O TTAAPNG KI £TTIoNMOG TiTAOG €ival iLIFE-TROODOS (LIFE16 GIE/CY/000709) pe TiTAO
«EBviké Aaoiké MNapko Tpoddoug: NMpowbnon QuaiKwy a&lwyv Kal OIKOCGUCTNMIKWY UTTNPECIWV» UAOTTOIEITAI JE TNV
KolvotTpagia mou £xouv ouvBéoel To TuRua Aacwv, 1o TuRua MepiBdAAovTog Tou YTToupyeiou Mewpyiag,
AypoTikAg AvatrTugng kai MepiBaAdovtog, n Movada Alatipnong tng Puong tou MavemaTtnuiou Frederick kai, n
Contact Advertising Agency Ltd.

=ekivnae Tov OkTwRpio Tou 2017 Kal oTo €TMOPEVO dIAoTNUA Ba apyioel va EEBITTAWVETAI TO TTAEYHA TWV
ETTIKOIVWVIAKWY TOU OXEBIATUWY TTou TTEPIAaBAvel peTafu dAAwv ekoTparteia og 6Aa Ta Méoa MadikAg
Evnuépwong pe Taivieg, padlio@wvikd pnvuuaTa, yiyavioagioes, EVTUTIN KOl YN@IaKK) ETTIKOIVWVIa.

Me aguvoAiké TTpoUTToAoyious TG Tagng Twv €1.313.826, 0 TdX0G €ival va GUVEIBNTOTTOINGOUHE OAOI OXI HOVO TNV
Kpiolun avdykn yia TTpooTaoia TwV OIKOCUCTAPATWY Tou Tpoddoug, aAAd Kal TOUG TPOTTOUG JE TOUG OTTOIOUG
MTTOPOUV va cUuBAAAOUY OTNV AEIPOPO AVATITUEN TNG XWPAS HAG.

To épyo, TToU gival HEPOG TWV EUPUTEPWYV OXEDIACHUWY TOU yvwaoTou dikTUuou Natura 2000, ouyxpnuatodoTeital
KaTd 60% atré Tnv EupwTraiki EmiTpoTr, oTo TAqicio Tou Trpoypduparog LIFE MepiBaAAlovTikn AlakuBépvnon Kai
MAnpogopnon.

Tnv ekoTpareia, uttoypdgel 1o slogan «Tpoodog. Eival atn ®Uon pagy , mou B€Ael va avadeifel apevog Tn QUOIKA
axéon Twv Kutrpiwv pe 1o Bouvd Toug Kai To EBvIkG Aaoikd Mdpko kal, apeTépou, TNV TTOAUTIUGTNTA TOU YIa OAOUG
Mag, apou xwpig autd n Kutrpog Ba gival «a@uaoikn, Gpa Kal TTPOBANUOTIKA».
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Mov eival to Tpoodoc pac; To €pvyo iLife
amavtad EekdBapa: «Eivatr otn ®Oon pag!H»

Owkohdyog  MepBalhov  Jan 22, 2018 - 3:17 pm
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NATURA 2000

iLifeTROODOS

¥ Nca spappoyn
Baeel  RCB Mobile Banking

MpoKeLlTal yia Tn HeYAAn ekotpateia evnuépwaong tng KumplakAig kolvwviag
yla Tov KaBoploTtikd péAo Tou dtadpapatilel kaBe otiyun otic (wEC 6Awv
pagc, To EBvikd Aaoiké Mdpko Tpoddouc péoa amd to cUVOAO TwV
OLKOOUOTNHATWY TOU KAl TWV UTINPECLWV TIOU TIPOTHEPOUV.

To €pyo, ToU oToiou 0 TAAPNG KL emionuog titAog¢ eival iLIFE-TROODOS
(LIFE16 GIE/CY/000709) pe TtitAo «EBvikd Aaowké Mdpko Tpoddouc:
Mpowbnon ¢uolkwv a&lwv Kal OLKOCUOTNHLKWY UTINPECLWV» UAOTIOLE(TAL PE
tnv kKowompaéia mou €xouv ouvBéoel TO TuAua Aacwv, TO THAuA
MepBdAdlovtoc Tou Ymoupyeiovu Tewpyiag, AypoTlkAc Avdmtuénc Kat
MepBdAAovtog, n Movdada AwatApnong tng ®dong tou MavemiotTnuiov
Frederick kat, n Contact Advertising Agency Ltd.



=eklvnoe tov OKTwpplo tov 2017 Kal oto eméuevo dldotnua Ba apyiosl va
EeOUMAWVETAL TO TIAEypA TWV  ETIUKOWVWVIAKWY TOU OXESOLAOPWY TIOU
meplAapBdvel petald dAAwv ekotpateia oe OAa Ta Méoa MallkAg
Evnuépwong pe tawvieg, padlodpwvikd pnvopata, yiyavroadiosg, €vtumn Kal
PndLakn emikovwvia.

Me ouvoAlkd mpoiToAoylopd tng tdéng Twv €1.313.826, 0 oTdX0C €lval va
ouveldntomoljooupe 6Aot OxL HOVo TNV Kplown avdykn yia mpooTtacio Twv
OLKOOULOTNHATWY Tou Tpoddouc, aAAd Kal TOuC TPOTIOUC PE TOUC OTIOloUC
puTtopoUv va cuphBdaAiouv otnv aglpopo avdmTuén tng Xwpeag Hag.

To €pyo, Tov €ival HEPOC TwV eVPUTEPWV OXESLACHWY ToU yvwoTtol SikTlou
Natura 2000, cuyxpnpatodoteitatl katd 60% amd tnv Evpwtaikf ETitpoTti,
ot1o mAaiolo Tou Tpoypdupatog LIFE Nepifailovtikl AlakuBEpvnon Kal

MAnpodopnon.

Tnv ekotpateia, vmtoypddel 1o slogan «Tpdodoc. Eivalr otn dvon pac», mou
B€AeL va avadeiel apevdc tn puolki oxéon Twv Kumpiwv pe 1o Bouvd toug
Kat To EBviké Aaoikd Mdapko kat, apeTépou, TNV TTOAUTIMOTNTA TOU yia OAOUC
Hag, apou xwpic autd n Kimpog Ba ival «adOolkn, dpa Kot TtpoBANUATIKA.
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2XOAIGOTE TNV €idnoN

1 Ix0Ala | Ta ox6Ala avTimpoowTe0OUV TNV TIPOCWTILKA YVWHN TWV
ouyypadEwv Toug Kal pévo. Mn kéopta fi/kat tpooBAnTIKA oxOAla Ba
dlaypadovTtat.



TetdpTn, 31/01/2018
Mov givai To Tpoodog pag; To épyo iLife atravra {ekaBapa: «Ei
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Mou sival To Tpdodog pag; To £pyo iLife anavra Eekabapa: «Eival otn ®Uon pgag!»

MpoKeITal yia Tn HEYAAN €KOTPATEIA EVNHEPWONG TNG KUMNPIAKNG KOIVWVIAG yia Tov KaBoploTikd poAo nou
diadpaparifel kabe aTiyun 0TI {wEG OAWV Kag, To EBvIkG Aacikd Mapko Tpooddoug, Wéoa and To gUVOAo
TWV 0IKOGUGTNHATWV TOU Kal TWV UNNPECI®V Nou Npoa@Eépouv. To €pyo, ToUu onoiou o NARPNG KI ENiCNHOG
TiTAog gival iLIFE-TROODOS (LIFE16 GIE/CY/000709) pe TiTAo «EBVIKO Aaciko Mapko Tpoodouc:
MpowBnon PUOIKWV A&V KAl 0IKOCUGTNHIKWV UNNPECIOV», UAOMOIEITAl HE TNV Kolvonpa&ia nou €xouv
ouvBeoel To Tunua Aacwv, To TunRua NepiBallovTog Tou Ynoupyeiou Mewpyiag, AypoTikng AvanTugng kai
MepiBaAAovTog, n Movada Aiatrhpnong Tng ®Uong Tou MavenioTnpiou Frederick kar n Contact Advertising
Agency Ltd.

Zekivnoe Tov OkTwRpIo Tou 2017 kal aTo enodpevo didoTnua 8a apyiosl va EE3INAWVETAl TO NAEYHA TWV
EMNIKOIVWVIAKWYV TOU OXEJIAOPWY Nou nepIAapBavel JeTall aAAwv ekoTpateia o 0Aa Ta Méoa Malikng
Evnuépwong Pe Taivieg, padiopwvika pnvupaTa, ylyavroagioeg, Evrunn Kal ynglakn enikoivwvia. Mg
ouVvoAIkd npolUnoAoylopod TNG TAENg Twv €1.313.826, 0 oTOXOC €ival va guveIdNTONoINCOUPE OAOI OXI HOVO
TNV Kpioiun avaykn yia npooracia Twv 0IkoouoTNNATWwY Tou Tpoodouc, aAAd Kal TouG TPOMouUG PE TOUG
onoioug pnopoUv va cupBaiAouv aTnv asipdpo avanTugn TnG XwPag Hag.

To €pyo, nou €ival PEPog TWV EUpUTEPWV OXESIAOU®Y Tou yvwaToU dikTuou Natura 2000,
ouyxpnuartodoTeiTal katd 60% and Tnv Eupwnaiky ENiTponn, oTo nAaioio Tou npoypdauuartog LIFE
MepiBaAAovTikn AlakuBépvnon kal MAnpo@dpnon. Tnv ekoTpaTeia unoypdgel To slogan «Tpododog. Eivai
oTtn duon pag» , nou B€Ael va avadei&el apevog Tn QUOIKR oxéon Twv Kunpiwv Je To Bouvo Toug Kai To
EBvIkO Aaoiko Mapko kal, apeTEPou, TV NOAUTINOTNTA TOU Yia OAouG pag, apol xwpic autd n Kinpog Ba
gival «a@uaikn, apa Kal NpoBANUATIKA».
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