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To mapov keipevo ekmovriBnke amod Contact Advertising Agency Ltd oto mAaioto tou €pyou LIFE16 GIE/CY/000709
e TitAo «EVvVIKO Aaotko Mapko Tpodbdoug: MNpowdnaon QUAOLKWY aélwV Kal 0LKOGUTSTNULKWY UTtNpeatwv». To Epyo

ouyxpnuatodoteital ano tnv Evpwrnaiki Evwon oto mAaiclo tou mpoypdupoatog LIFE.

The present report has been prepared by Contact Advertising Agency Ltd within the framework of the project
LIFE16 GIE/CY/000709 entitled ‘Troodos National Forest Park: Promoting natural values and Ecosystem Services’'.
The Project is co-funded by the European Union in the framework of the project LIFE.

H mAnpng avadopd oto mapodv kelpevo eivat:

DOAoupévtlou A., Toumalou E., ZoAwpovidou B., ZtpevyyéA B. 2018. Zxé60 Emikowvwviag tou €pyou iLIFE-
TROODOS. Contact Advertising Agency Ltd. Aseukwoia.

This document may be cited as follows:

Flourentzou L., Tombazou E., Solomonidou V., Strengel V. 2018. Communication Plan of the project iLIFE-
TROODOS. Contact Advertising Agency Ltd. Nicosia.

Actual date of completion: January 2018

Date of first revision: November 2018
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Communication Plan

The Communication Plan is a necessary guide for all partners and relevant departments on the strategy and
creative material to be delivered under iLIFE-TROODOS, the budget that needs to be invested for each activity,
and the time frame of the communication campaign. It also consists a road map of the campaign's development
as well as an assessment base of the implementation of the proposed actions.

The development of the Communication Plan also focuses on the messages that need to be channeled to better
achieve the campaign's objectives as well as on actions that need to take place in order to reach the target
audience.

The process of preparing the Communication Plan began with the study of the results of existing surveys regarding
the profile and attitudes of Cypriots in relation to the environment in general and Troodos in particular.

Then, having defined and analyzed the purpose of the particular communication project and the four specific
target groups that the communication campaign needs to address to, meaning a. Cypriot residents, aged 19-65
years, b. young people aged 12-18 years old, c. children aged 5-12 years old, and d. tourists, precise
communication goals were set as well as the process of effective achievement of the set objectives. Through the
strategic design and implementation of integrated marketing communication campaign that will approach
different target audiences across all touch points of their daily route with 360° communication will achieve not
only successful communication of messages but also mobilization of the target audience for action.

Key element of the proposed communication strategy is that all communication channels are well coordinated
and act cumulatively on the transmission of a single-minded message in order to achieve a deep and more
effective understanding of communication messages by the public.

Aim of the creative strategy is the design of a communication campaign that will surprise, be discussed and
remembered for its real interest for the environment, for Troodos, for Cyprus.

After identifying six main themes for the Cypriot society, as far as Troodos and environment in general concerns:
a. water, b. oxygen-quality of air, c. recreation, d. landscape - four seasons. e. flora, f. fauna, the messages were
designed (concept, content, style) and applied for 6 TV scenarios, 6 radio spots, 6 insertions for magazines, 6
insertions for newspapers, 6 creative ads for outdoor sites. It was also proposed a creative application for bus
wraps as well as a scenario for the production of spot for children.

Based on the above proposed creative material more creative applications will be then accomplished for web
banners, google ads and Facebook ads, while the iLIFE-TROODOS Facebook page was presented and immediately
created. Campaign’s slogan: Troodos, it's in our nature.

The Media Strategy and Proposals were based on today's media scene in Cyprus and will be regularly adapted
according to the developments in media and the changes in the media habits of Cypriots.

The goal of media strategy is.to achieve synergy of paid, owned, earned and shared media and added value on
communication, which will be expanded across the course of the campaign with the continuous use and social
media and publicity, b. consistency with the set communication objectives and c. media coverage for the period
of time that the project will take place.

The Communication Plan for iLIFE-TROODOS was presented to all partners on December 18, 2017 and finalized in
January 2018.
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1. Ewoaywyn

To Ix£610 Emkowvwviog amotelel anapaitnto o6nyo, tdéco yia dAoug toug ouvepyalopevoug dopeic 600 Kat
yla TO 0pOSLO TUAMATA, OXETLKA LE TNV OTPATNYLKN KoL TO UALKO Ttou TipETel va SnuoupynBel oto mAaiolo
Tou iLIFE-TROODOS, tov mpoUmoAoylopo mou Xpelaletal va emevduBel yia tnv kabe Spaotnplotnta, Kabwg
KOl TO Xpoviko TAaiolo e€EAENg tng ekotpateiog. AmoteAel, akoun, odko xaptn ywo tnv €EEAEN NG
eKOTpATELOG evnuUépwong Kol euvaloBntomnoinong kabwg kal deiktn afloAdynong tng uAomoinong Twv
TIPOTELWVOEVWV EVEPYELWV.

H avdamntuén tou Ixediou Emkowvwviag sotidletal emiong ota pnvupato mou xpetdletat va StoxeteuBboulv yla
™V KoAUTEPN eTiTEVEN TWV OTOXWV TNG EKOTPATELNG KABWG Kol 0TI SPACELS IPOGEYYLONG TOU KOLVOU oTOXOU.
H Sladikaoia etolpaciag tou Ixediou Emikolvwviog Apxloe He PEAETN TWV ATOTEAECUATWY UPLOTAUEVWY
EPEVVWV OXETIKA HEe To TpodiA Kot TNV vootporia Twv Kumpiwv o oxéon pe to meptBAaAlov yevikotepa.

2. Kowo Ztoxog

3TN CUVEXELD, €xovTag KoBopiosl Kal avalloeL ToV OKOTIO TNG ETILKOLVWVING TOU CUYKEKPLUEVOU £PYOU KOLL TLG
TEOOEPLG CUYKEKPLUEVEG OLLASEC KOWVOU OTLC oTtoleg ameuBUveTaL oToXeUpEVa, SnAadn:

o. katolkoug Kumpou, nAwkiag 19-65 etwy,
B. véoug, nAtkiag 12 -18 etwv,

y. moudid, nAtkiag 5-12 etwv Kot

6. Touploteg,

kaBopiotnkav oL akpLBeig oToxoL ETIKOWVWVIAG Kot N Sladikacio AMOTEAECUATLKAG ETUTEVENG TOUG pEoA ATIO
£Vl OTPOTNYLKO TTAGVO oAoKANpwuEVNC emikovwviag marketing (integrated marketing communication) mou
Ba pooeyyioel T opuadec Kolvou ae OAa ta touch points Tng KABNUEPLVAG TOUG SLAdPOUNG LE ETILKOWVWVIA
360° kat Ba emtUXEL OXL LOVO AYPN TWV ETKOWVWVLOKWY HOG UNVURATWY artd TOo KOWO oTOX0, OAAQ Kol
Kwvntomoinon os paon.

3. Ztpatnywn Emkowwviog

BaloLKO OTOLXELO TNE OTPATNYLKAG EMLKOLVWVLAC TIOU XOPACOETOL Elval OAa Ta KOVAALO ETILKOLVWVLAC VoL Spouv
OUVTOVIOMEVQ KL CUGOWPEUTLKA otn petadoon single minded pnvopatocg os kdBe emikowwvia , yla 1o
QTTOTEAECLOTLKY) KATAVONOT Ao TO KOLWO.



4. Anpoupylkn Ztpatnyikn & Npotaoelg

H &nuloupytkr otpatnytkn €XeL oav otOXo N ekotpateia emkowvwviog va ekmAngel, va oulntnBbel kat va
XOPAKTNPLOBEL yLa To paypaTIKO eviLadEpov TG yia to meptBailov, yia to Tpdodog, yla tnv Kumpo.

Adou evtomiotnkav £€L KUpLEG yla TNV KuTiplakn Kowwvia OgpaTIKEG EVOTNTEC:
o. vepo,

B. otuyovo-molotnta aépa,

y. avauxn,

6. ToTio — TE0OEPLG EMOXEG

€. YAwplida,

ot. mavida,

oxedldotnkav Ta unvupata (concept, meplexouevo, UPog) Kal epapLOCTNKAY OE TIPOTACELG YLAL 6 TNAEOTITIKA
oevapla, 6 padlodwvikd OMOTC, 6 KATOXWPLOELS ylo TEPLOSIKA, 6 Kataywploelg yla edpnuepideg, 6
Snuloupyka yla s€wteplkég Stadnuioslc. Emiong, mpotdadnke Snuloupylkn edappoyr os Aswdopeia Kot
OEVAPLO YL TTAPAYWYN OToT yia aldld. Me Bacon To 1o mavw SnLoupyLko UALKO, Ba yivouv oTnV CUVEXELD
edapuoyEg oe web banners, google ads kat Facebook ads, evw n oeAiba oto Facebook yia to iLIFE-TROODOS
TpotaBnke kal Snuioupyndnke. ZAGykav ekotpateiag: Tpdodog, eivar otn puon pog.

5. Jtpatnywkn kot Npotdoelc Media
H Ztpatnywkn kat Mpotdaceslg Media otnpixBnkav otn onuepwvry oknvrl media otnv Kimpo kat Ba
avanpooappolovral avaloya Le Tig e€eAifels ota media kot LG aAAayEG OTLG CUVHBELEG TOU KOLVOU. ZTOX0G
elvat n emiteuén ouvépyelag paid, owned, earned kat shared media kat mpootiBépuevng afiag:

e OTNV enkowwvia, n omnoia Ba enektabel aTo XpoOVo, PEoA OO TA PECO KOWWVLIKAG SIKTUWONG Kall
TG eVEPYELEG SnooLoTNTAG,

® 1) OUVETIELA HE TOUG OTOXOUG ETILKOVWVIAG, TToU €xouv kaBoploBel kat

e 1 dLAdpKeL OTO XPOVO, WOTE va KAAUDOEL ETILKOLVWVLAKA TO XPOVIKO SLACTN A TOU €pYOU.

To Zx£610 Emkowvwviag (BA. Mapdptnua | yia TV avaAuTIKr 6TPATNYLKNA EMLKOWVWVLNG) yia To iLIFE-TROODOS
TIPOUCLAOTNKE 0TOUC cuvepyalopevouc popeic otig 18 AskepuPpiov 2017 kal ohokAnpwOnke tov lavoudpLo
2018.

9
3
>
3
>
(e]
=
[~
®
=
Vo)
W
>
N




[Mapapua I - Ztpatnyikn Emkowvwviag

(O
3
=
>
3
2
o
=
B
w
g
@
~w
=
N




iLife Troodos
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HlelelV/\Via

2 TNV KUnpo undpxel EAAELPN yvwonc Kal KAatd CUVENELD EKTIUNONG TWV
oUoLwO WV Adywv Unapéng tou diktuou Natura otov 16no pac, KaBwce Kat
TWV UMNPECLWVY KAl TWV KOWVWVIKO-0IKOVOUIKWY WEPEANUATWY, NMOU MNAPEXEL.

‘EtoL, 10 €pyo ILife Troodos, endlwKel va cupdBaiel otny auénon ywwaong Kal

NANPOEOPNONG, OXETIKA PE TIC QUOLKEC a&lec Tou EBvikoU Aaatkou l1dpkou
Tpododouc, yia ti¢ onoiec oupneptAngBnke oto diktuo Natura 2000,
npoBAaAAoviac Kat unoypapuidoviag 1a KOWVWVIKO-0LKOVOULKG OPEAN TwV
OlKOOUOTNULKWY UMNPECLWY, Nou napexoviat ano 1o EBviko Aaoko Napko
TpoG0O0OUC Kal ano 1o OIKTUO YEVIKWTEPQ.



KOIVOC 2TOXOC

H enkowvwvia aneuBuvetal 0TOXEUUEVA OE OUYKEKPLUEVA KoLV,
WOTE VA €(val Mo anNoTEAECUATIKN.

1. Kdtowkol Kunpou, nAkiac 19-65 €twv
2. N€ot, nAkiac 12 -18 etwv

3. Mawdid, nAtkiacg b-12 etwv

4. Touploteg



2 TOXOI ETTIKOIVWVIAC

1. Anuloupyia yvwonc yia Ti¢ uolkec aéiec tou EBvikou Aaotkou apkou
Tpodoouc, onwc ocupneptAapfBavovtal oto diktuo Natura 2000, kaBwc
KOL yLa TIC OLKOOUOTNHIKEC TOU UMNPEQD(EC.

2. Anploupyia yvwong yla tv avaykn npootaciac tou EBvikou AaoikoU
[1apkou Tpoodouc Kat Katd npoektaon Tou OkTuou Natura 2000.

3. ANayn Twv apvNTIKWY 0Tdoewy Twv Kunpiwv angvavil oto O(KIuo
Natura Kat TIC OlKOOUOTNULKEG UNMNPEOIEC.

© CONTACT
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2 TOATNYIKN ETTIKONWVIAC

[la TN peyaAUTtepn anoTEAEOPATIKOTNTA TOU 0Xe0(OU dpaanc, OAEC oL
EVEPYELEC MOU TO anaptiCouv Kal nou nePLypa@ovtal Otic ENOPEVEC
oeAi0ec, OlaBeToUV:

> OUVENMELD JE TOUC 0TOXOUC - OTPATNYLKN EMKOLVWVIAC
> OUVEXELQ Yyla va ONPLOUPYOUV OUVEPYELEC
> OLAPKELD WOTE Va KaAUPouv OA0 TO XPOVIKO OLACTNUA TOU £pY0U

> aAANAouxia yla geyaAutepN anoTeEAEOUATIKOTNTA
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2 TOATNYIKN ETTIKONWVIAC

° To 2x€010 OpAoNC Mou NMPOTEIVOUNE yLa TNV ENLTUX{a TNC
EMIKOLVWVLIAKNC OTpatnylkNg tou ILifeTroodos, €xel oav 0Toxo tnv
ONuLoUpYia MEPLEXOUEVOU EMKOVWVIAC HE EVOLAQEPOV VLA TO
KOWVO-0TOXO0 KAl TNV OLOXETEUON TOU PEOA ano £va pelypa paid,
owned, earned, shared kavaAlwv.

Kat, agou 1o neplexdpevo nou Ba napaxBel Ba lval xpnaotpo Kat
evOLO@EPOV YLa TO KOLVO, Ba yivel viral ygoa and buzz marketing
KOl KQTA OUVEMELa To (010 To KowvOo Ba yivel kKavaAl entkolvwviac,
oupBdaAAovtag otnv ouvexOUevn evnEPWOnN.



2. TOATNVYIKN ETTIKOIVWVIAC

Etol pe enkovavia 360° Ba pnopEcoupe va NPOCEYYICOUHE GTOXEUHEVA Kal
g0otoxa ¢ opadeg KowvoU pag o€ 6Aa ta touch points tou kaBnpepivou toug
Ta&dloU Kal va ENTUXOUPE OXL OVO ANPN TwV EMKOWVWVIAKWY JAC UNVUPATWY

aAAQ Kal Klvntonolnon og 0pdaon.

Ondte, evowpatwvoviag KAatw anod pia ognpeAa 0Aa ta epyaAsia tou
EMKOWVWVIOKOU marketing, ENTUYXAVOULE WOTE OAEC OL EVEPYELEC VA OPOUV
OUVTOVIOPEVA KAl OUCOWPEUTIKG OTNV WeTadoon single minded pnvuuatoc.

2toxoq 1: OAa ta kavaAla enkotvwviag va entkovwvouy eva EekaBapo Kat
OUVEMEC UNVUPA, MOU NEPLKUKAWVEL TO KOLVO OTOXO.

2t6x0¢ 2: Eniteuén ouvEpyelag kKal npootlBEpevnc aélac otnv entkovwvia, n
onola Ba enektaBel y€oa 010 XpOvo PECT aMno Ta PEOA KOWWVIKNC dIKTUWONC Kal
EVEPYELEC ONPOOLOTNTAC.



ANUIOUQYIKN 2 TOATNVIKN

2TOX0C OgV eval dAAn pia KoWwVIKN Kapnavia dleknepaiwaonc KAnolwy
UNVUPATWY N onola 0To TEA0C 0EV A@NVEL TINOTA XAPAyPEVO OTN PVNUN
TOU KoLvoU.

2TOX0C pac €ival, eKel MoU PUNopoUuE, va eKMANEOUE.

Na culntnBouye.

Na XapaktnplotoUPe yia 10 NPAyPatiko pac evola@epov yia 1o Tpdodog,
v Kunpo kat 1o [eptBaiiov.

[la autouc Touc AOYOUC ano@eUYOUPE CUOTNUATIKA TO «OLOAKTIKO» UPOC
MOU KOUVAEL TO OAXTUAO MPOC TO KOLVO.

KaBwcg n elkdva Ba npoeABel Katd KUpLo AOyo and KvnuatoypagLko
apxelo Kal ewIoypa@lko UALKO, n dnuloupylkotnta (otnv eikova) Ba
XTotel oto povtad.

QuaolaoTikd n €lkova Ba unoypapuidel 1o AeKTIkO Kal Ba 10 avadelkvUEL.



2. EvapIo 1
NEPO

Kepauvac, éekivnua Bpoxng, Bouvo, vepd Mou TPEXOUV O OPELVA PUAKILA,
MNYyec)

To kelpevo akoAouBel pia Aoyikn, pia enaywyn nou anooelkvUeL oXeOOV
HaBnuatika nwc xwpi¢ Tpoodocg dev UNAPXOULE.

Xwplc Nepo tirnota osv (el

XwpI¢ BOOXEC OEV EXOULE VEQO

XwpIC T00000C O£V EXOUUE BOOXEC OEV EXOUIE TNYEC, OEV EXOULIE VEQO
loooooc¢

Elvat otn @uon pac.



© CONTACT




© CONTACT

Xwplc Neoo tinota osv (el



XwpI(C BoOXEC OV EXOUUE VEOO



Xwplc T00000C O£V EXOUUE BPOXEC OEV EXOULIE MNYEC,
OEV EXOULIE VEQO



Eikova: Aoripo flash otnv o8ovn
HXO0C: BOOXEC, POOVIEC, KELQUVOC
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[p0000C
Elval atn @uon uac.
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Tpoodog
Eivat otn ¢0on pag.
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Aclyvuata | lapaywync

KINETIC TYPOGRAPHIC
https://www.youtube.com/watch?v=1NfgHHG8Zm!|

DYNAMIC
https://www.youtube.com/watch?v=0bgNY7IPbvM

PARALLAX EFFECT
https://www.youtube.com/watch?v=Ncb41R6SLaM



PaoIoQpwvo
NEPO

Xwpic Nepo tinota ogv (el

XwpI(C BOOXEC OEV EXOULIE VEQO

Xwpl(C T00000C 0V EXOULIE BOOXEC OEV EXOULIE MNYEC, OEV EXOUUE VEQO
loooooc

Elval otn @uon pac.

ILife Troodos! Me tnv ouyxponuatoootnon tn¢ Eupwrnaiknc Evwonc,
ota nAaiota tou Natura 2000.
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‘Evurn Alapnpion
NEPO

«E0W, ntav 1o Tpdodog nou pac €dve vepo»

Kaveic dev BEAel va €pBel pla otyun nou Ba
noupde autn TN @PAon.

®avtdoou, yla yepa va unoxpewdouue
VO KOPQWOOUWE 0TO KATAEEPO XWUa PLa
nivakida yla va pac Bupidel «edw ntav 1o
Tp6000C».

To ayannuevo pac navepop@o Kat Kataguto
Bouvd nou xwpic autd Oev UNAPXOUV BPOXEC,
Nou Xwpi¢ Bpoxec dev EXOUPe veEPD, MoU
Xxwpic vepd dev undpxet (wn, 0gv UNAPXOULE.

‘Oxt Autd, dev Ba ouppel!
Ayandpe to Tpdodoc, 10 NPooTATEUOUE
ue kGBe duvatd tpono.

TPOOAOX
Eivat otn ®Uon pac.



Outdoor 1
NEPO
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2.evaplo 2
O=YITONO - OIOTHTA AEPA

Me @wvn nou pnopel va Bupuioel odnyia yupvaotn N Kat ylatpou 10 AEKTIKO TNG Tawviac
xpnoldonolel Ae€elg KAeLOLA nou oxetidovial APeoa Pe 1o 0Euyovo, dpa Pe TNV avanvon Kat ty
MOLOTNTA TOU E£PA MOU AVAMNVEQUE.

Qupidoupe oToug Katolkoug twv NOAewy, Nwe av N {wn Touc 0Ta a0TIKA KEVTPQ lval KaAn, To
o@eihouv oto Tpdoodoc. Enlong, akplBwc eneldn PIAGUE yia avanvon Kat NoldtNta agpa KaAouue
Tov TNAEBeatn peoa ano v tawvia va...kpatnaoel yla 3 0EUTEPOAENTA TNV avanvon Tou.

Mnopouue va noupe autd 1o OnoTt... «BlwPaTkN ENKovwvia» .

Koartriote tnv avarnvon oac yia Alya 0sutepoAenta.

lwpa, etonvevote Babid!

AroAauote akdla kat otnv rnoAn, oéuyovo KaAnc rnototntac.
Mac 1o npoopepel 10 katdputo Bouva.

looodoc, odooc, oéuyovo, (wri!

looodoc¢

Elvat otn @uon Lac.
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Koatnate tnv avanvon oac yla Alya 0sUTEpOAENTA.

25
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lwpa, elonvevorte Babial
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AroAquate akoua Kat atnv rnoAn, oéuyovo KaAnc
[10(0TNTAC.
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Mac 10 nooopepsel 10 KATAPUTO BOUVO.
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loooooc, oaooc, oéuyovo, (wri!
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[p0000C
Elval atn @uon uac.
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PaolOpwVo 2
O=YTONO - 'OIOTHTA AEPA

Koatnate tnv avanvon oac yia Alya osutepoAenia.

[wpa, etonvevorte Pabial

ArnioAauote axkoua Kkat atnv rnoAn, oéuyovo KaANcg rnoLotnTac.
Mac 1o npoopepel 1o kKatdputo Louvo.

loooooc, odooc, oéuyovo, (wri!

loooooc

Elval otn @uon pac.

ILife Troodos! Me tnv ouyxponuatoootnon tn¢ Eupwnaiknc Evwonc,
ota nAaiota tou Natura 2000.
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‘Evurin Alagpnuion 2
O=YI ONO
HOIOTHTA AEPA

«Me 10 Tpdodoc avanveoupe eAelBepa.
AKOuQa.»

Towc noAAol ano epac exoupe Oel EIKOVEC
ano AAAEC XWPEC, OTIC onolec ol KATOLKOL TWV
NOAEWV POPAVE OUXVA PAOKEC yLati 0 agpac
ToUC dev elval kaBapo.

Eueic otnv Kunpo, elpaote tuxepol. ‘Exoupe
T0 KaTd@uTo TpdodocC MoU Pac NPOoPEPEL
e€AlPETIKNG NOLOTNTAC AEPA OXL JOVO OTIC
KOPUPEC KAl TIC NAQYLEC TOU AAAQ KAl OTIC
NOAELC.

To Bouvd pac, elvat n {wn pac.
Ayandpe to Tpdodoc, 10 NPooTaTEUOUE
ue kKaBe duvatd tpdno.

TPOOAOX
Eivat otn ®Uon pac.
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Outdoor 2
O=-YTONO - T1TOIOTHTA AEPA
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2. EVAPIO 3
ANAWY X

2NV «Avaluxn» €XoUpdE (0WC TO MO MEPLYPAPIKO KEUEVO OAOKANPNC
NG Kapnaviac. Enwxelpolpe pia «Eevaynon» ota 600 €XEL VA NPOOPEPEL
10 TpO0OOOC OTOV KATOLKO TNC MOANG. KATA CUVEMELQ, EXOUPE OVOUAOTIKN

ava@opa oTIC OUVATOTNTEC MOU NAPEXEL, EEKIVWVTIAC OMWE ME TN ONAWON TNG
£UYVWPOooUVNC Pac oto Bouvo.

loooooc. MiAasr otnv yuxn uac/

XIoVoOpoUIKI MiOTa, NETPWUATa TOU WKEQVOU, 0EVOPa alwvopia,
BoTavIKOC KNMoc, rnepinaroc Kat yvwplula ue tn @uon.

Movadikec OuvatoTnTeC, EIKOVEC Kal aloBnoelc rou ac yeuilouv sutuxia
Kat (wri. H ouon 1ac rneplieExsl Kat tn 0gLOLAOTE.

loooooc
Elvat otn @Quon pac

36
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loooooc. MiAast atnv Yuxn uac/
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XIoVoopouLKnN riota, NETpWUATg ToU wKeavou,
OEVOPa alwvopia, ...

39
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... Poravikoc knrioc, ...

40



... MIEPINATOC Kal yvwpluia LE Th @UOnN.



Movaolkec OuvatoTNTEC, EIKOVEC Kal aloBnosic rnou yac
veuidouv eUTUXia Kat (wn. H guon Lac nepLEXEL KAt tn
oeouaote. Tpooooc. Eivar otn @uon uac.
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PaolOpwVo 3
ANAWY XH

loooooc. MiAasr atnv Yuxn uac!

XI1ovoOpouLKn niota, NEWUATa 10U WKEAVoU, 0EVOPAa alwVvopia,
BOTAVIKOC KIiroc, rnepinaroc Kat yvwpluia Ue tn euon.

Movaoikee ouvatoTnTEC, EIKOVEC KAl aloBNoELC rnou Lac yeuilouy eUtuxia
Kat (wni. H ouon 1ac rnepleEXel Kat tn ogLOUAOTE.

loooooc
Eivat otn @uon uac

ILife Troodos! Me tnv auyxpnuatoootnon tn¢ Eupwnaiknc Evwaonc,
ota riAaiota tou Natura 2000,
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‘Evurin Alagpnuion 3
ANAWY X

«Tpdodog, Avalwoyovnon, Avaluxn.»

‘Onou kL av eloat otnv Kunpo, o€ eAdxLoto
xpOvo pnopeic va BpeBeic oto unEpoxo
Tpoodoc. Ot duvatdTNTEC MOU NPOCPEPEL,
MOVAOIKEC: 2KL OTN XLOVOOPOMLKN

ni{ota, fotavikoc Knnoc, nepinatot ota
Hovondtia ¢ @uong, xiAta duo BEuata
Yl TOUC xoun{oteg pwTtoypA@oug Katl TOUG
NapatNENTEC TWV MOUALWV.

[Mpayuatka, euhoynuevoc ano tn duon
TOMNO0C Yla YEPLOMA «Jnatapiac» and v
KaBnuepvotnta kat tn {wn oTIc NOAELC.

Avauxn! Ayandue 1o Tpdodog, 10
npootatevoupe Pe KaBe duvatd tpono.

TPOOAOX
Eivalt otn ®Uon pac.
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Outdoor 3
ANAWY X




2.evaplo 4
TOMO, 4 Bl TOXE2

Avanvon / xpwpata / vepad / avBn / Bepuokpaoiec...to Tpdodoc €0
napouactadetal wce pia yloptn twv atoBnoswv. GeAoupe va Bupiooupe og
OAOUC TNV NOAUTIMOTNTA TOU- YLa VA VIOXUOOUWE To ouvaioBnua euBuvng tou
KaBe moAltn €vavtl Tou Bouvou, kat tnc duonc yevikoTtePQ)

[o Toooooc avanvest. AAMAlel uUpOUOIEC KI QrTOXPWOELC.

Ol 4 eroxec, eival navia £0w. Me ta pulda va kitowviCouv kat va
rpoaotvidouv. Me ta vepa riou toexouv, tnv avBopopia kat ta peBuotika
apwuata. Me tnv avakou@iotikn 0poaotd 10 kalokaipl.

Movaoixo toriio, aveinwtn opopg!d.

loooooc¢
Elvat atn @uon pac.
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[o TpoooocC avarnveel.
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AANACel LUPOUOIEC KL aroXpWOELC



Ot 4 enoxec, elval navia e0w. Me ta puAda va kitpivicouy ...
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... Kal va ripaatvi{ouv.
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Me ta vepa nou toexouv, thv avBopopia kat ta ueBuotika
apwlara.

55



Me thv a\/aKouqazanKn o0poaoid 10 KCMOKUI,O[
Movaoiko torio, aveinwtn ouop!a.

56
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looooocC
Elvar otn @uon Uac.
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Paolopwvo 4
TOMO, 4 EFNOXE2

[o Toooooc¢ avanvesl. AAMALEL LUPOUOIEC KI QrTOXPWOELC.

Ol 4 grnoxec, ival navra 0w. Me ta wuAAa va kitoividouv kat va
rpaawvilouv. Me ta vepd rou tpoexouv, tnv avBopopia kat 1a ueBuotikd
apwata. Me tnv avakou@lotikn 0pootd To KaAokaiol.

Movaoiko torio, avelrnwitn ouope!a.

loooooc

Elval otn @uon pac.

ILife Troodos! Me tnv ouyxponuatoootnon tn¢ Eupwnaiknc Evwonc,
ota nAaiota tou Natura 2000.
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‘Evturn Alapnuion 4
TOMNO -4 EFNOXE2

«Tp00d0C: Twv NeEvie aloBnoswy Kal Twv
TE00APWY EMNOXWV.»

[Mpayuatkn eutuxia to Tpdodoc yia 6Aouc
vac. Elvat dwvtavo, avanveel, aANalel
HUPOUDLEC, XpwuaTta, NXxouc. To xeldwva Ba
naléelc Ye 1o XLovL, TNV avolgn pe ta pupla
ayptoAoUAouda, 1o KaAokaipt Ba anoAauvoelc
N 0poatd, ta vepd Kat Toug (oKlouc, nou
NPoO@EPOUV Ta dEVIpa Tou. To wBivonwpo
Ba de1¢ kat Ba viwoelg 1o (wvTavea TwV
XPWHATWY Kal TwV apwpatwy. 210 Tpdodog,
Ol TEOOEPLC ENOXEC lval NAPOUoEC Kal
kevipldouv OAeC pac TI¢ altoBnoelc.
Ayandpe 1o Tpdodoc¢, T0 NPOOTATEUOUNE HE
KABe duvatd tpono.

Tp6000¢
Eivat otn ®Uon pac.



Outdoor 4
TOIMNO -4 EOXE>
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2 EVAPIO D
XAQPIAA

Téoo pe tn xAwpida 600 Kal e thy navida tou Tpoddouc, Kpivaue nwe ivat
anapaitnto va avagepBouue ovouaoTika o€ KANoLla oTolXela ylaTi Kavevac
Oev ouveldntonolel kKanola npdyuata av 0gv Tou enwbBouyv, akoua Kat av
auTa €ivat OLaPKWC PNPOOTA TOU. 21NV Tavia yla tn XAwpida Pe tnv avaoelén
¢ unapénc 70 nepinou @UTWV anokAELOTIKNG KunplakNg Tautotntac
NIOTEUOUPE NWC KATAPEPVOUUE VA OLEYEIPOUPE TO EVOLAPEPOV KAl Va
onuloupynooupe Betkn oudntnon oTnV Kowvwvia.

—EPETE MwC 10 Tpdo00o¢ piAoéevel ndvw and 700 Ota@opsTikd QuTd;

[Twc ano auta nepinou 70 ogv unidpoxouv rnovBeva aAAou orov nAavritn;
—EpeTe nwc oto EBviko Aaoikd [Ndpko Toodoouc (ouv 33 (0N QuTWV riou
arniciAovvial ue eEapavion; [poooratsvouue 1o 100000C.

loooooc¢

Elval otn @uon Lac.
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ZEPETE WG T0 1p0000¢ @iAocevel navw aro 700
OlAQOPETIKA QPUTA;

65



[lw¢ arno autad nepinou 70 osv undpxouv nouvBeva aAlou
atov rnAavnin;

66



—Epete nwce oto EBviko Aaoiko [Naoko Tooooouc¢ (ouv 33
glon @utwv riou aneiAouvial ue eéapavion;

o6/
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[loootatevouus 10 T00000C.
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[loootatevouus 10 T00000C.
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looooocC
Elvar otn @uon Lac
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PaolOPWVo D
XAQPIAA

—EPETE NMwc 10 1p0000C¢ @iAoéevel ndvw arno 700 dla@opeTikd QuUTd;

[lwc and autd rispinou 70 ov unidoxouv rnouBeva aAAou otov nAaviin;
—Epete nwc oto EGviko Aaoiko [Ndoko Tooodouc (ouv 33 (0N outiv rou
ansiAovvial ue eEapavion; [oooratsvouue 10 106000C.

loooooc

Elvat otn @uon pac

ILife Troodos! Me tnv auyxpnuatoootnon tn¢ Eupwnaiknc Evwonc,
ota riAaiota tou Natura 2000,

/3



‘Evturn Alapnuion 5
XAQPIAA

«Tpoodoc: Evac tepdotiog opyaviopoc nou
(el yla pac.»

Me ndvw and 700 dlagopetikd @utd. Me
neptnou 70 and autd, va eival yovadikd otov
nAavAtn pac.

Eluaote 6Aot, nepn@avol yla autod Kat
xal{petat n Puxn OAwv Pag 0tav KAavoupe
e€opunoelc 0to Bouvo. Opwc, Toulaxiotov

33 €(dn @utwv Tou Tpoddouc anslhouvtal Ue
e€apavion kat auto, elvatl kAt nou dev NpEneL
va enpePoupe va oupetl.

Ayandpe 1o Tpdodoc¢, T0 NPOOTATEUOUME HE
KaBe duvatd tpdno.

TPOOAOX
Eivat otn ®Uon pac.
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Outdoor b
XAOQOPIAA




2 EVAPIO 6
TANITAA

H tawvia yia v [Navida avadeilkviel 10 Tpdodoc w¢ «epyaotnplo (wNC».

Epyaaotriolo {wnc. Auto givat 1o [00000c.

[TouAia, BnAactika, 1o ovaolko Lac Ayotvo, netalovosc, fatodxia,
Kafoupta tou yAukou veood. Zwn! Epyaotrioto (wric, 8noaupdc yia An tnv
Kuripo. Ayarnaus kat rnoootarevoule 100000c.

loooooc¢

Elvat otn @uon ac
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Epyaotnpto (wric. AUuto eivat 1o 106000C.
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[TouAid, BnAaoTikad, ...

79



... TO JOVQOLKO Lac Ayptvo, neTalovocc, ...

80



... Batpdxia, kaBoupta Tou yAUKoU VEPOU.



Zwn! Epyaotnpto (wnic, Bnoaupoc yia oAn tnv Kuripo.
Ayanaue kat npooratevoule 1pooooc.
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looooocC
Elvar otn @uon Lac
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PaolOpwvo 6
TANITAA

Epyaotnpto (wnc. Auto ivat to 100000c.

[TouAid, BnAaotika, to Lovaolko uac Ayplvo, netaAovosc, Batodxia,
kafodpia tou yAukouU vepou. Zwril Epyaotrpio (wric, Bnoaupdc yia 6An tnv
KUrpo. Ayanaue kat noootarevoule 106000c.

loooooc

Elvat otn @uon pac

ILife Troodos! Me tnv auyxpnuatoootnon tn¢ Eupwnaiknc Evwonc,
ota riAaiota tou Natura 2000,

86



‘Evturnn Alaenuion 6
TANITAA

«Tpdodoc: EOw yevvietal n {wn kaBe pepa,
KABe oTLyuN.»

To Tpdoodog pac, elvat eva nNpaypatko
epyaotnplo wng. To Kunplakd Aypvo, oev
elval napd povo €va and ta apetpnta {wvtava
nAdopata nou cupBaAlouv otnv Loopponia
TOU OlKOOUOTNUATOC KAl €XOUV yLa oniTt Toug
10 EBviKO Aaoiko Tdpko Tpoddouc.

[TouAld, BnAaotikd, ondviec netaAoudec,
Batpdxia, kaBoupla Tou YAUKoU vepou
oupBaiAouv evepyd otov KUKAO (wng
Tou Tpoddouc. Nepd, o&uydvo, @utd, Kal
(wa, ouvBeTtouv v notdtnta (WNC nou
anoAauBAvoule.

Ayandpe 1o Tpdodoc, 10 NPOOTATEUOUNE PE
KABe duvatd tpono.

TPOOAOX

Eivalt otn ®Uon pac.
87/



Outdoor 6
CTANITAA
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NEWPOPEIO

© CONTACT

[TAEYPA 1

[TAEYPA 2
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NEWPOPEIO
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1120
[TAEYPA

Q0



VVeb banner
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2.EVAPIO
VileRpa(ello]le

«2Tnv Kkapdid rov ddoouc»

Eikova tou Tpoodouc. Koviivo rnAdvo o O0svIpa o€ wpa ENUELWUATOC LUE T OUVWEQPQ VA «QKOUUMOUV» aTn
VN Kat Touc Be0patouc KopoUc va peUyouVv rpoc 1a radvw. Akouyovial rnouAid, agpac anaAoc Kat JoUaIKI.

Qwvrni:

Eil Me axouc ua oev ue PAEnsic! Ki' drav ue BAEneic, oev u’” akouc!
Eikova:

ApXICel Kal «avaOUETal» UEOA ard Tnv EIKOVa 0 «Aevopnc»

Qwvrni:
Eluatl ey, eluatl to 0do0c, £(Ual 1a OEVINA, Ta VEQD, £l OAQ rTou oou OIVouve xapd... Ta MouAld, ta
AouAoudta, ta neprigava Aypuva...kat BeAw va e MPOoOEXELC va e QUAGC va U’ ayandc.

Ewxova:
O «Asvopric, aAAdlel Boeic, 1o nepiBdAlov tou aAAdlel e uaiaxad rncodouata eikovac. Neod, AouAoudia,
MOUALG KA, e tov Aevopn va «unatvofyalvel» 0 OAEC TIC EIKOVEC.

Qwvn:
Eiluat o Aevopnc...ki dtav pBeic oto Tpdoooc, unopel kat va ue Poeic! 2e nepusvew. [eld oou tpal

Q2
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Eil Me akouc ua ocv ue BAEnsic! Ki otav e PAENELC, OV
U arouc!

Q4
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Elual eyw, glual 1o 0dooc, ...

Q5
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... E(UAL 10 OEVTOQ, ...

Q6



... Ta vePd, llual OAa rmou oou Oivouve xapd ...

Q7



... Ta rouAtwa, ta AouAouota, ta ricongava Ayplva...Kal
BEAw va e npoooexslc va e wuAdc va 11" ayandc.

Q8



Eluat o Aevopnc...kt otav pBsic ato [00000C, Urnopel Kal
va ue Bpelc! 2e nepiusvw. [eid oou twpal

Q9
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looooocC
Elvar otn @uon Lac
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Cartoon Hpwac

Anploupyoupe €vav cartoon Npwa.
Elval 1o «nveupa» tou Tpoooou¢ Kat
(el KPUUUEVO PEOO 0€ KABE devVTpO
AoUAoUOL, (wo, NOUAL naviou, o€
KABe 1L nou ouvBetel 1o Tpdodoc.

To 6vopad tou gival (lowcg) o Aevopnc.
[Tot€ dev lval opatdc and Tnv apxn,
ylati elvat eva pe 1o 0aooc. Byaivel
UEOO ano ta 0gvIpa, YeEoa ano ta
vepa, elvatl navw oe wa, elval £vac
«VEPALOOC» Tou Tpoddouc.



2TPATHIIKH &

MPOTAXEIX MEDIA




> TOx0! Media

2TOX0C MAC Va €(Ha0TE ENKOVWVLIAOKA evepyol kaB™ OAn Tn
OLAPKELO TOU XPOVOoU.

Xpnatgonoloupe media mix nou ek@PACeL T0 oNPEPLVO TON(O
Twv media. To tonio aAAAlel OUVEXWC

KOl WC €K TOUTOU MPEMEL Va avildpoUpe avaAoya o€ 0Xean
ue 10 media mix.

MIAGue pe eviaia @wvn Kat opyavwuevo NAavo ONPoaoLotNTac
0TO KOLVO Jac.

KaAUntoupe 10 KOO Jac PJE ouvOUaopo UEOWY WAOTE Va
EMIKOLVWVOUUE 0 OAQ Ta onpeia avagopdg Touc.



> xeon Kovou
& MME

[TapakoAouBouv tnAedpacon Nepinou 9 WPEC TNV NUEPQ.
AlaklvoUvtal otnv NoAN Kat akouve padlo@wVvo TG WPEC AIXUNG.
Evnuepwvovtal kaBnueptva Heow LOTOCEAIDWV.

®Blvouoa n oxeon Pe TG e@nUEPIOEC KAl KUPIWC To 2aBBaToKUpLaKo
AOYw £vBETWY NEPLOOLKWV.

AoxoAouvtal KaBnuepva e 10 JEOA KOWVWVIKNG OIKTUWONC PHEOW
mobile, tablet kal desktop.



TO XHMEPINO

2KHNIKO MEDIA XTHN KYIPO




I nAeortiko | lepiBairov

TV Universe Avd HAikia TV Universe Avda ®ulo
(lav 2017 - 8 Noegp 2017) (lav 2017 - 8 Noep 2017)

23.23%

13.62%
54.38% 45.62%

18.37%
12.51%

15.98%

B Age4-12 [ Age 13-17 [ Age 18-24 [ Age 25-34

B Age35-44 || Age45-54 | | Age55-64 | | Age 65+

Mnyn: Nielsen Audience Measurement Cyprus
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I nAeortiko | lepiBairov

TnAepepidio TnAeomtikwy Xtabpwy
(lav 2017 - 8 Noep 2017)
EvijAikeg 25-54

30.00%

25.00% /\K
——PIK1

20.00% N\
. — —— N\ —B—PIK2

=4=TVONE
15.00%
=>é= ANT1
10.00% \/ ===S|GMA
ik ——
: ALPHA KYPROU
5.00% ¢ —b ~+—ERT WORLD
0.00% n i ! ! | o o L | | ~===0ther CY Channels
. (1] - T - T - T - T - T - T T T - T - T - 1
TelREST May 11
3 3 > S g S’ S S &P S o
‘OQ\O ‘oQ\o 5 QOO N > \‘\0\0 ‘04\ \3‘\ 00&’ & N . %Q\ Q>Q\°
0\5 O Q\O v~(\Q S & @ &‘,& &@ ‘e}
o v & o <°

Mnyn: Nielsen Audience Measurement Cyprus




I nAeortiko | lepiBairov

Méoog xpdvog nueprioiag tnAeb€aong ava dtopo
(lav 2017 - 8 Noep 2017)
EvijAikeg 25-54

Kavadia ZYNOAO

_-----------_
| ALPHAKYPROY 92 89 81 72 75 78 6 8 79 8 8 [ 80
| ERTWORD 24 7 28 27 2 2 2% 25 2B 2 2 [ 2
OterCYChamels 71 64 66 65 60 59 66 73 68 63 67 | 86
| TeRESTMaylt 115 108 104 103 90 8 93 100 101 107 107 [ 102

Mnyn: Nielsen Audience Measurement Cyprus




PaoIOPWVO

MEZO HMEPHZIO MNOzOZTO ANA HAIKIAKH OMAAA
2YNOAO EBAOMAAAZ ANA ZQNH 06:01-06:00

Mnyn: Symmetron Market Research 1/6 - 30/9/2017




EPNHEPIOES

Avayvwoipdtnta

YABBATO Kupiakn

X
=S

(=]
[=)

Mnyn: Rai Consultants Ltd




| lepioolkd

Avayvwoipétnta

EBAOMAAIAIA

[Mnyn: Rai Consultants Ltd
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Kuplec Kutiplakec lotooeAioeq

KERKIDA.NET 10.428.107 271,519
SIGMALIVE.COM 10.329.145 617,78
PHILENEWS.COM 8.012.340 573,617
CYPRUSTIMES.COM 7.157.218 316,767
KATHIMERINI.COM.CY 5.702.835 125,469
24SPORTS.COM.CY ® 24NEWS.COM.CY 5.287.179 230,882
REPORTER.COM.CY 5.401.898 334,119
TOTHEMAONLINE.COM 3.042.519 353,668
PROTATHLIMA.COM 2.510.626 127,014
POLITIS.COM.CY 2.206.714 225,09
OFFSITE 2.051.425 321,965
ANT1IWO0.COM 1.969.651 257,171
THEMASPORTS.COM 1.699.407 109,619
ILOVESTYLE.COM 1.554.532 116,023
NEWSBOMB.COM.CY 1.357.087 275,079
SHOWBIZ.COM.CY 1.038.612 139,143
LIFENEWSCY.COM 1.020.656 100,775
CYPRUSNEWS.EU 817.225 137,272
TIMEOUTCYPRUS.COM 745.150 180,993
ALPHANEWS.LIVE 624.525 145,797

Mnyn: copa.com.cy & adstore / Okt 2017
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2 TATIOTIA Otoixela facebook via Kurpo

596.000 Evepyoi XpnoTeg 55% AvTpEC

380.000 Evepyoi Xpnoteg Smartphones 45% luvaikec

Age 25-34  BEFAZ)
Age 18-24 |4l
Age 35-44 14%
Age 16-17 8%
Age 13-15 7%
Age 45-54 6%

Age55-64 AL

Age 65-0 2%

Mnyn: Socialbakers

115
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Malls Traffic Flow

The Mall of Cyprus - Nicosia

»2015 ©2016
700,000

562,500

425,000

287,500

150,000
Jan Feb Mar Apr May June  July Aug Sep Oct Nov Dec

Feb Mar Apr May June July Aug Sep Oct Nov Dec TOTAL

PAONRSY 408,235 | 349,115 | 383,200 | 394,570 | 406,287 | 410,169 | 483,490 | 395,428 | 449,581 | 475,131 | 498,466 | 544,856 | 5,296.488

PAVNNSY 492,746 | 382,876 | 429,928 | 434,196 | 410,021 | 426.145 | 500.007 | 507.239 | 454.387 | 480,697 | 454.063 | 623,966 | 5,596.271

Mnyn: AdBoard

116
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Malls Traffic Flow

My Mall - Limassol

$2015 ©2016
587,500

500,000

412,500

325,000

237,500

150,000
Jan Feb Mar Apr May  June  July Aug Sep Oct Nov Dec

Sep Oct Nov Dec TOTAL

PAONRSE 340,254 | 238,650 | 281,524 | 289,604 | 298,112 | 281,893 | 368,632 | 410,634 | 286,723 | 342,394 358,537 | 485,183| 3,982.140

PAVNNGN 343,537 | 254,201 | 292,315 | 306,775 | 320,114 | 298,408 | 389,209 | 433,998 | 301,118| 360,765| 324,202 | 501,377| 4,126.019

Mnyn: AdBoard

17
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Malls Traffic Flow

2015 «»2016 Kings Avenue Mall - Paphos

500,000

412,500

325,000

237,500

150,000
Jan Feb Mar Apr May June July Aug Sep Oct Nov Dec

Feb Mar Apr May | June | July Aug Sept Oct Nov Dec

ZA0isy 307,142 | 245,584 | 300,254 322,025 | 325,632|329,114 {410,564 | 461,702 | 327,605 | 329,655 |317,083 373,926 | 4,047.264

20N 312,019 (270,040 293,239 332,513 334,028 |337.698 |418.582|473.363|345.611|331.311|307.661 | 362,705| 4,118.770

Mnyn: AdBoard

118
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2018

NET with VAT JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
EASTER 14 XMAS
TV ANT1 - SIGMA - ALPHA - TV ONE 150 SPOTS - 4 WEEKS €21,777
TV PRESENTATIONS 3 PER YEAR 3 PER YEAR FREE
RADIO PROTO - SUPER - LOVE - POLITIS 107.6

RADIO ASTRA - KANALI 6 - RADIO DEEJAY - MIX - KLIK 922 SPOTS - 4 WEEKS €12,390

O DROMOS
RADIO

3 PERYEAR 3 PER YEAR FREE
PRESENTATIONS
ONLINE SIGMALIVE.COM - KATHIMERINI.COM 1,000,000 IMPRESSIONS - TOTAL €2,152

DOWN TOWN - HELLO - OK - BEAUTIFUL
MAGAZINES 4 INSERTIONS - TOTAL €4,677
PEOPLE
PHILELEFTHEROS 4X10 - SIMERINH 1/4 PAGE -
NEWSPAPERS KATHIMERINH 4X10 - POLITIS 6X4 - ALITHIA 7 INSERTIONS (1 IN EACH NEWSPAPER) €5,687
6X4 - HARAVGI 6X4 - MAXH 3X7
OUTDOOR 14 PISAS 2 WEEKS €6,634
OUTDOOR 5 SUPER PISAS 1 MONTH €6,248
1 SPOT PER MOVIE - 10 MOVIES (21 DAYS
CINEMA TOTAL 1050 SPOTS €6,158
EACH MOVIE) - 5 CINEMA VENUES

PRESS RELEASES THROUGHOUT YEAR 10 PRESS RELEASES FREE
PROJECTS LEAFLET FREE
FACEBOOK 3333 LIKES €1,333
GOOGLE NETWORK 533,333 IMPRESSIONS €1,333

TOTALS

€68,389




2019

NET with VAT JANUARY FEBRUARY MARCH APRIL MAY JUNE JULY AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
EASTER XMAS

TV 350 SPOTS - 8 WEEKS €43,554
TV PRESENTATIONS 3 PER YEAR €0
RADIO 1382 SPOTS - 6 WEEKS €18,585
RADIO

3 PER YEAR €0
PRESENTATIONS
ONLINE 1,000,000 IMPRESSIONS - TOTAL €2,152
MAGAZINES 7 INSERTIONS - TOTAL €8,015
NEWSPAPERS 18 INSERTIONS €14,007
BUSES 7 CITY BUSES

€28,560

BUSES 2 INTERCITY
CINEMA TOTAL 1050 SPOTS €5,623
LIVE LINK 1 LIVE LINK €800
PRESS RELEASES 10 PRESS RELEASES FREE
FACEBOOK 3333 LIKES €1,333
GOOGLE NETWORK 533,333 IMPRESSIONS €1,333

TOTALS

€123,962




2020

TOTALS

€74,378

NET with VAT JANUARY FEBRUARY MARCH APRIL MAY JUNE JUuLYy AUGUST SEPTEMBER OCTOBER NOVEMBER DECEMBER
EASTER XMAS

TV 200 SPOTS - 6 WEEKS €32,666
TV PRESENTATIONS 3 PER YEAR €0
RADIO 1152 SPOTS - 5 WEEKS €15,488
RADIO

3 PER YEAR €0
PRESENTATIONS
ONLINE 1,000,000 IMPRESSIONS - TOTAL €2,152
MAGAZINES 7 INSERTIONS - TOTAL €8,015
NEWSPAPERS 17 INSERTIONS €12,593
BUSES 2 INTERCITY
LIVE LINK 1 LIVE LINK €800
PRESS RLEASES 10 PRESS RELEASES FREE
FACEBOOK 3333 LIKES €1,333
GOOGLE NETWORK 533,333 IMPRESSIONS €1,333
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