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To mapov Kkeipevo ekmovrBnke amo to Contact Advertising Agency Ltd oto mAaiolo tou €pyou LIFE16
GIE/CY/000709 pe titho «ESviko Aaoiko lMapko Tpodbdoug: Mpowldnan @uOlkwy aélwv Kol OLKOGUCTNULKWY

unnpeotwv». To Epyo cuyxpnuatodoteital anod thv Eupwnaikn Evwaon oto mAaiclo tou nmpoypdppatog LIFE.

The present report has been prepared by Contact Advertising Agency Ltd within the framework of the project
LIFE16 GIE/CY/000709 entitled ‘Troodos National Forest Park: Promoting natural values and Ecosystem Services’.
The Project is co-funded by the European Union in the framework of the project LIFE.

H mAnpng avadopd oto mapov Keipevo sivat:

Toumnadou E. 2020. EkBeon yLa ta otolyela mpoBoAng Twv péowv Kowwvikng Siktuwong. Contact Advertising

Agency Ltd. Asukwoia.

This document may be cited as follows:

Tombazou E. 2020. Report on social media records. Contact Advertising Agency Ltd. Nicosia.
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iLifeTROODOS

Report on social media records

English Summary
The digital communication plan implemented in the framework of the iLIFE-TROODOS project.

Having a significant presence on the internet we ensured the personal communication with the public sphere.

Digital communication strategic priorities were set in the geographical coverage of the whole territory of

Cyprus and achieved through digital campaigns addressed to multiple target audiences.

We defined as our audience the broad group of Men - Women +18, but we launched multiple online campaigns
targeting different age groups (18-24, 25-34, 35-44, 45-54, 55-64) to achieve maximum communication with

each particular age group. Targeting was also based on variables such as interests, personal situation etc.

In order to achieve the project’s set goals, campaigns ran on Facebook, Google display network and YouTube

aiming at high level of engagement and as well as at quality visits to the iLIFE-TROODOS website.
¢ On Facebook all available advertising tools were combined.
¢ On YouTube we reached our youngest audience.

* On Google we designed Display campaigns and selected various types of targeting such as Placement,

Demographic, Interest etc.

Prerequisite for success, was systematic listening and monitoring providing us with consumer insights and

feedback for communication’s success.

Campaigns ran in bursts and according to communication needs and final measurements indicate that we
reached a) a total number of 8,996,398 impressions on Google — Youtube (initial target 1,600,000 impressions)
b) 2,869,833 views, 2,389,204 reach and 14,272 likes on Facebook (initial target 10,000) among 870,000
reported Facebook users and the astonishing number of engaged users 71,396. Taking all the above into
consideration, we conclude that set target audience was fully reached and campaign’s results exceeded

targeted objectives.

(9%
(o
®]
3
)
)
3
w
(8
=y
X
>
3
3
]
~Z
>
3
@]
~w
3
>
3
P~
(9
-~
<
]
o
o
Q
E
8
w
=
g
3
)
=
>
oy
®]
w
(5]
=z
w




(9
=
o]
3
)
]
3
e
(9%
-~
X
>
3
3
o
sz
>
3
[e]
~w
St
>
3
P
v
p ey
<
(@]
o
o
Q
B
8
w
=
g
3
)
S
>
[y
o]
w
D
=z
w

iLifeTROODOS

'ExBeomn ywa Ta otolyela
TPOBOANG TWV HECWV
KOLWVWVIKNC SIKTUWONG

Apdon Bl

1.Elcaywyn

To Stadiktuokd mAavo emikowvwviag mou ulomotnBnke ota mAaioto tou €pyou iLIFE-TROODOS, oAokAnpwOnke
otig 30 ZemtepPpiou 2020. E€eAixBnke e BAon Tn oTPATNYLKN EMKOWVWVIAC, N omola oXeSLACTNKE WOTE Vol
KaBoplotouv akplBeic kal petpAolpol otoxol tng Pnduakng emikowwviag. OL otdXol emKOwwviag,
eEumnpetNONKavV oTPATNYIKA, LECA OO TIG SLadNULOTIKEG EKOTPATELEG £TOL KABE PRVULLA, TIPOCEYYLOE KOLL EYLVE

KOTAVONTO Ao TOUC amoSEKTEC BEATLWVOVTAC TOUTOXPOVO TNV TIPOBOAN Tou €pyou.

‘Exovtoc onpavtikn mapouadia oto Sladiktuo Staodpalicape tnv mpwtn enadn pe tn Snuoota odaipa. Oco
KaAUtepol eipaote (og evnuépwaon, mAnpodopnaon KAL) TOCO TIO XPHOLUOL YIVOLOOTE OTOUG OIMOSEKTEG G

Tou Bewpolv afloAoyn TV mapoucia Hog Kal tn potpdlovtal pe toug piloug Toug.

Zekwvwvtag ylo va Pnladicovpe to «tomio», cuveldntomnolnoape mpv and otdATote GANO TV e€alpeTIKA
SUOKOAN TPAYUOTIKOTNTA. TN MIKP Kowwvia tng KOmpou, umdpxel EMewpn evnuépwong Kol
gualoBntomnoinong otnv eupUTEPN Kowvwvia. 2tn BAon autol, oL OTPATNYIKEG TPOTEPALOTNTEC SLapopdwOnkav
otn yewypadikn KAV N 6ANG TNG EMLKPATELAC HE SLOSLIKTUAKEC KOUTTAVLEC TTOU areuBUvVOnkav og MoANAA0UG

mAnBuouoUC - oToXoUC.

2.Kowo Z16)0¢

KaBoploape wg Kowo oG to eupl yKpouTt Avipeg - FTuvaikeg +18. Opwg, etoludoape MOAATAEG SLASLKTUOKEG
KOUTTAVLEG HE SLadOPETIKN OTOXEUGCN aVA OUASEG avOpWIWV yLa LEYLOTN artoSoTIKOTNTA YLo TV KABe opdda,
ava nAkia (18-24, 25-34, 35-44, 45-54, 55-64), aA\& kal pe Bdon to evdladEpovia, MPOCWTIKI KATAOTAON
KTA.

2T peyaAUtepeg nAkieg ot avttAeLg eivat SUokoAo va aAAd§ouv dpeoa, OpwG oL VEoL alyoupa Uropouv vo

EMNPEACOOUV BETIKA LE TN OWOTH EMIKOWWVLAK TIPOocEyyLon. Epeuveg €xouv deifel OtL n Sladruion eival

QMOTEAECUATLKY) O0TNY oAAayr OTAcEwV Kal avtAPewv pHéoa amo tnv nelbw. MNa va eival MELOTKO OUWG Eva



iLifeTROODOS

LNVU O TIPETIEL VAL ELVOLL OXETIKO LIE TO YVWOTIKO MAQiOL0, Ta evlladEpovTa, TNV KOUATOUpO TOU SEKTN, 0 OTtolog
SEXETAL AKOUN TILO EUKOAQ VO EMEEEPYAOTEL TO HAVUHA, OV OUTO PETASISETAL CWOTA. ETOL, HECW TNG CWOTHG

ETUKOLVWVIOG UITOPOULE VOl ETIITUXOUE TIEBW Kol oAAAyr) OTACEWV.

3.ZTpatnykeg Social Media
21N YndLakn emnoxr Tou cAUEPA, OVAAWVOUUE OAO KAl TTEPLOCOTEPO XPOVO OTA NAEKTPOVIKA PEoa. MEoa amo

TO SLaSIKTUO EVNUEPWVOLAOTE, ETILKOWVWVOUUE, EpyalOUOOTE, K. 4.

Mo TNV enitevén Twv oTOXWV Hag UAomoloape Kaumavieg oe Facebook, Google display network kat YouTube
otoxevovtag os uPnAa emtineda engagement, reach, OMwCE Kal O€ TIOLOTIKEG EMLOKEYELG OTO website tou iLIFE-

TROODOS.
e 310 Facebook aflomowjoape oAa ta Stabeapa Stadnuiotikd epyaleia.
¢ 310 YouTube mpooeyyloape TO TILO VEAVIKO KOLWVO HOC.
¢ 310 Google dnuloupynooape kapmavieg Display kat emidé€ape Stadopoug TuMoug targeting dnwg Placement,
Demographic, Interest k.T.A.

MpoumoBeon emutuyiag BEPata, NTav To cuotnuatiko listening & monitoring, pe otdxo tv avaluvon twv

oulnTAoewV Kat Tou TipodiA Tou KowoU pag.
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iLifeTROODO

INTERNET OVERVIEW

ESSENTIAL INDICATORS OF INTERNET CONNECTIVITY

JAN
2020

TOTAL NUMBER INTERNET USERS ANNUAL GROWTH MOBILE INTERNET REFERENCE:
OF INTERNET USERS AS A PERCENTAGE OF IN THE NUMBER SHARE OF L MEL E
ON ANY DEVICE TOTAL POPULATION OF INTERNET USERS ACCESSING VIA MOBILE PHONES*
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THE ESSENTIAL HEADLINE DATA YOU NEED TO UNDERSTAND THE STATE OF MOBILE, INTERNET, AND SOCIAL MEDIA USE n

INTERNET
USERS

ACTIVE SOCIAL
MEDIA USERS

TOTAL
POPULATION

MOBILE PHONE
CONNECTIONS
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1.00

MILLION

PENETRATION

83%

1.02

MILLION

PENETRATION:

85%

1.69

MILLION

vs. POPULATION:

140%

1.20

MILLION

URBANISATION:

67 %

@ ——— ki g.%.ol ®| Hootsuite
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FACEBOOK AUDIENCE OVERVIEW

THE POTENTIAL NUMBER OF PEOPLE THAT MARKETERS CAN REACH USING ADVERTS ON FACEBOOK

NUMBER OF PEOPLETHAT ~ FACEBOOK'S REPORTED QUARTER-ON- PERCENTAGE OF PERCENTAGE OF

FACEBOOK REPORTS ADVERTISING REACH QUARTER CHANGE ITS AD AUDIENCE ITS AD AUDIENCE
CAN BE REACHED WITH COMPARED TO TOTAL IN FACEBOOK'S THAT FACEBOOK THAT FACEBOOK
ADVERTS ON FACEBOOK POPULATION AGED 13+ ADVERTISING REACH REPORTS IS FEMALE® REPORTS IS MALE

Siktvwong

Il

AC TWV HECWV KOWWVIKAC

8700 84% +2.4% 46.5% 53.5%

THOUSAND +20 THOUSAND

]

)

we "
are, ‘”] Hootsuite
social

EkBeon yLla to otolyeio tpoBoA

"




iLifeTROODOS

0 Facebook insights

Total Results

Daily Engaged Users: 71.396
Total Reach : 2.389.204
Organic Reach: 395.318

Paid Reach: 2.008.450

Total Impressions: 2.869.833
Organic Impressions: 572.068
Paid Impressions: 2.284.082
Total Video Views: 25.248
Organic Views: 22.030

Paid Views: 3.218
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iLifeTROODOS

0 Facebook insights

2 iLifeTROODOS #' Edit Learn More m @ View as visitor Q

Y v Ny
O o  CALLIOPE

© <E6vik6 Aaowké Népko TpodSoug: V4
MNpowenon puakwy a&iwv Kat
OIKOOUCTNHIKWY UTINPECIIVS

vwong

'

© To épyo «EBvkS Aaaiké Mépko V4
Tpoddoug:
MpowBnon Yuakwv a&lwv Kat
OIKOOUTTNHIKLV UTINPETUIVS

gTOXEVEL aTNV AUENTN TNG YVWONG Kat 636 36
NG evauoBnTomnoinong T... See more People reached Engagements

il 14,272 people like this

SIKT

)

@O You and 12 others 2 shares
14,470 people follow this

o 1l Like (D Comment 2 Share sv
@ nhttp//wwwiilifetroodos.eu/ V4

]

D B
Promote Website Comment as iLifeTROODOS © © @

R, Enter phone number iLifeTROODOS
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@ Send message
- IToV TO KATW oUvdeaHO N EkAaikeupévn Avagpopa Tou épyou iLIFE-
=4 info@ilifetroodos.eu ’ TROODOS amé 1o http://bit.ly/LaymansGR

o Edit business hours Layman's Report of the iLIFE-TROODOS project can be found at
http://bit.ly/LaymansEN

I Community P4

Edit Page Info

Suggested groups for your Page

Find g
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iLifeTROODOS

Youtube Ads- Insights

Total Impressions: 425,733
Views: 150,272

- Views ¥ =None v A [I 3f
CHARTTVFE  EXPAND  ADUST
80,000
40,000
0 .
May 2018 0ct 2020

D ® Campaign Budget Status fly::palgn Impr. Views View rate Avg. CPV
0O o 2 iLifeTROODOS - NEPO €30.00/d Pause Video 28,458 8,885 31.22% €0.01
O o 2 iLifeTROODOS - Aevbprig 1 €30.00/d Pause Video 33842 7,354 21.73% €0.01
0O o ) iLifeTROODOS - Aevbpric 3 €30.00/d Pa Video 29,847 7,250 24.29% €0.01
O o 2} iLife TROODOS - ANAWYXH €30.00/d Paused Video 35146 10,344 29.43% €0.01
O o 2 iLifeTROODOS - TOMIO €30.00/d Pause Video 27,929 7,940 28.43% €0.01
O o ) iLifeTROODOS - 0=YTONO €30.00/d Pau Video 28,890 8,543 29.57% €0.01
0O o 2} iLifeTROODOS - MANIAA €30.00/d Paused Video 33,809 10,422 30.83% €0.01
O o ) iLifeTROODOS - XAQPIAA €30.00/d Paused Video 30,388 8,768 28.85% €0.01
O o 2 iLifeTROODOS - Aevbpric 2 €30.00/d Pause Video 28,673 8,160 28.46% €0.01
0O o 2 iLife TROODOS_OZYTONO_Part 2 €10.00/d Pause Video 30,903 15,585 50.43% €0.00
0O o 2 iLife Troodos_ANAWYXH_Part2 €10.00/d Pause Video 27,964 14114 50.47% €0.00
O o ) iLifeTROODOS_XAQPIAA_Part2 81?2020 'Z‘g' Video 20,710 7,655 36.96% €0.01
O o [ 1LifeTROODOS_TOMIO_Part 2 ey Paused Video 17312 7,104 41.04% €0.01
O o 2] iLifeTROODOS_MNANIAA part2 éi?gg (2‘8‘ Pause Video 25,542 13,639 53.40% €0.00
O o 2] iLifeTROODOS_NEPO_Part 2 $40.00 (1ot Pause: Video 26,320 14,509 55.13% €0.00

Oct 26, 20
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A Google Display Ads- Insights

Total Impressions: 8,570,078
Clicks: 36,221

" =

= Clicks ¥ = None ~ ~; wal 3=

CHARTTYPE  EXPAND  ADJUST

AN

D [ Campaign Budget Status Campaign type J Clicks Impr. CTR Avg. CPC Cost
D (] m iLifeTROODOS - Display Ads €50.00/d Paused Display 9,070 1,526,334 0.59% €0.04 €328.28
D (] G Display Ads - October 2019 €33.30/d Paused Display 8,549 1,663,896 0.51% €0.07 €633.10
D o G Display Ads - May 2019 €22.50/d Paused Display 7828 1,543,901 0.51% €0.08 €607.49
D (] D iLife Troodos - Display #2 €100.00/ Paused Display 4,805 1,663,486 0.29% €0.12 €573.80
D (] B iLife Troodos - Display €30.00/d Paused Display 4784 1,796,054 0.27% €0.13 €629.09
O o BT iLifeTroodos - 2nd €10.00/d Paused Display 608 91,412 0.67% €0.10 €59.73
O o [T Dispiay ads - June 2020 €30.00/d Paused Display 544 279,487 0.19% €0.13 €Nz
O o [T iLife Display 2 €68.00/d Paused Display 33 5,508 0.60% €0.07 €236

Search Ads- Insights

Total Impressions:587

Clicks: 22
Campaigns A May 22,2018 - 0c129,2020 =
= Clicks ~ = None ~ ~ e
CuntTe Do AT
Ma ¢
Y  Campaign status: All but removed  ADD FILTER a = m m 4 v H A
0O e Campaign 4 Status :r“:"““"" 5‘;’;“’""“ Chicks Impe. CTR  Avg.CPC Cost

O e @ Textad Pause g Search 2 587 375 €039 €52
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iLifeTROODOS

4. ZUUTEPAOT U

H ulomoinon twv SLadIKTUOKWY EKCTPOTELWV HaG Tpaypatomnoldnke oe 0An tn SLApPKela TOU £pyou avd

nieplodoug, olaitepa otav BEAapE Mepaltépw TPOPROAN LG CUYKEKPLUEVNG Spaonc.

O mMAnBuopog NG Kumpou pe Baon mpoodatn €peuva eival 1,20 K. Kal oL XpAoteg Tou dtadiktuou eival 1,02
ek. Aaufadavovtag umon Toug Mo TAVW opLOUoUC oL KoumAviee pag oe Google - YouTube pe olUvolo
eudavicewv 8,996,398 unodnAwvouv tnv MARPN emitevén Twv otoXwv pag (apxtkdg otoxog 1,600,000) kot
oupmnepaivoupe O0tL KaAUPape to oUvoAo tou TAnBucpol tng Kumpou. Emiong, pe 870,000 xpnoteg oto
Facebook, n mapoucia pag o 6An t SLdpkeLla Tou £pyou METUXE 2,869,833 sudavioslg, 2,389,204 reach kal
14,272 likes (apxikog otoxog 10,000) cupmepaivoupe Katl MAAL OTL KOAUYAUE TO KOowd oTOXo Hag Ue éva

EKTTANKTIKO aplOuo engaged users 71.396.



